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With tar reduction in the tobacco becoming the common knowledge among the 
tobacco industry，blended type cigarette with low tar content will become popular 
tendcy in the cigarette field.Our National Tobacco Monopoly Bureau，in this important 
time，Put forward the concept of chinese style cigarette，(including flue cured type and 
blended type)，which aimed to the develop the road toward Chinese style cigarette 
market.According to it’s actual situation ， Xiamen Tobacco Industrial limited 
Corporation has advanced to develop Golden Bridge brand in order to respond the call 
of NTMB&PTMB and finally has made it the leading place in the blended type 
cigarette market.It is critically important to work out Practial marketing strategy for 
Golden Bridge，If we want to setup Golden Bridge brand as a good example among so 
many cigarette brands，and enlarge the share occupation in this sharply competitive 
market. 
In this paper， firstly it mainly analyzes the developing situation and tendency both 
in the internal and external blended type cigarette market.Secondly，  through 
comparison between Golden Bridge and other blended type cigarette，it has Summed 
Golden Bridge’s strong points，weak points，opportunity and threat in the competition . 
Finally，on the basis of  the above mentioned Points，around the central problem 
regarding to how to improve Golden Bridge’s market Shares and credibility，this Paper 
has raises some Practically operational strategy in order to enhance GoldenBridge’s 
market shares and credibility，which was under the guard of some related theories，such 
as marketing，brand strategy，etc. Aiming to GoldenBridge  developing situation as 
well as the rivals，to satisfy consumers’habits，lead their demands，and objectively 
choose the market and consumers. By using  4P’s marketing theory to make 
suggestions to improve Golden Bridge’s market Shares and credibility. 
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